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s 1. THE GROUP AT A GLANCE

1. Producing and selling high quality products in the following segments:
Fresh, long life (UHT) and Extended Shelf Life (ESL) milk
Ready —to —eat salads
Yoghurt and probiotic
Fresh, long life (UHT) and Extended Shelf Life (ESL) cream

2. Developing and strengthening our role of interregional industrial pole
positioned between large groups and small-sized local players.
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Per nol ka quaiith & conirale.

La capogruppo Shareholders

Since 1950 Centrale del Latte is the leading brand Centrale del Latte di Torino & C. S.p.A. at 8 march 2016
of milk in Turin.

During the years the Group experienced a day by
day growth becoming a interregional pole, active in
the production and distribution of milk, milk
derivatives and other fresh products.

A high quality production, a clear diversification
strategy and an efficient distribution enabled the
Group to become a leading interregional player,
always aiming to maintain a daily relationship with
its customers.

: 3.637
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1. THE GROUP AT A GLANCE

Per nod ba qualith & centrals.

Source: Centrale del Latte di Torino & C. S.p.A.

Centrale del Latte
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. introduction of UHT
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$ 1. THE GROUP AT A GLANCE

AN INTERREGIONAL POLE
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Group Structure

‘Q latte

o tigullio

Centro L atte Rapallo

Centrale del Latte di Torino
Per noi la qualita & centrale.
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h 2. Business combination through the merger by @
@%@ Incorporation of Centrale del Latte di Firenze
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@ 2. Business combination through the merger by @
e INCOrporation of Centrale del Latte di Firenze

Per nol ka quaiith & conirale.

Centrale del Latte d’'ltalia Group
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2. Business combination through the merger by %
incorporation of Centrale del Latte di Firenze

Per nod ba qualith & centrals.

Plants and Brand

Centrale del Latte di Torino
Per noi la qualita & centrale.

P/ SALADS & FRUITS
’/ i)
Centrale
del latte
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A L 2. Business combination through the merger by
iIncorporation of Centrale del Latte di Firenze

Per nol ka quaiith & conirale.

Centrale del Latte d’ltalia — Market overwiew

FRESK MILK+ ESL UHT MILK YOGURT
€574 min €878 min €1,2mld
3,4%
6,9% 0,5% | 33% m Gruppo CLI
» 10,6% e Parmalat
29,7% armala
32,5% ®Gruppo CLI ' ® Gruppo CLI
22,6% g4 Pa"?qzlat ® Parmalat 35 4% 135%  wGranarolo
= Granarolo ® Granarolo ’
Private Labels Private Labels Muller
m Altri 16.0% = Altri = Danone
18,7% 22,8% 19,7% = Private Labels
ITALY Altri
YOGURT
FRESH MILK + ESL UHT MILK €347 min
€ 152 min €235 min
o 1.6% J15% m Gruppo CLI
26,1% 12,5% 10,2%
26.3% H Parmalat
' 0,
31,9% ® Gruppo CLI m Gruppo CLI 32,2% 14,8% # Granarolo
= Parmalat ® Parmalat
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| Altri mAltri ® Danone
7,9% 20,7% 0
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7 (70 12,8% 27,1%

Altri
PIEM-LIG-TOS-VEN

Fonte: IRI Infoscan 1+S
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2. Business combination through the merger by @‘

iIncorporation of Centrale del Latte di Firenze

Per nol ka quaiith & conirale.

Pro — forma Income statement

Figures in thousand of Euro
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h 2. Business combination through the merger by

iIncorporation of Centrale del Latte di Firenze

Pro — forma Balance sheet
23) 34 9 23 35 9

*! * ) < nnoon 6 6 6

7.575 7 849 7.4

2849
89

5879

1$ $# | >286 @

. *(-87 6 6
*8 &*& & 25. 5 89 2., 89

16 march 2016 Milan, STAR Conference 2016




;
8 3 THE GROUP %

Per nol ka quaiith & conirale.

A full range of products

FRESH, EXTENDED SHELF LIFE (ESL) AND UHT MILK

61% of sales 2015

Vol Y e ]
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glatte /Centrale

del latte
tl lllllO' Vicenza
Centm L atle Rapallo
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8 3 THE GROUP %

Per nol ka quaiith & conirale.

A full range of products

YOGURT E DESSERT

8% of sales 2015*

Centrale del Latte di Torino Latte Tigullio Centrale del Latte di Vicenza

-
entrale
‘ latte del latte

tl ullio Vicenza
Centm L atle Rapallo

*the sales % refers only to yogurt
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Per nod ba qualith & centrals.

Other products

READY TO EAT SALADS CHEESEA

6% of sales 2015

A‘I-.

ricotta
o,

* Other products: 20% of sales 2015
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Per nol ka quaiith & conirale.

New Products

'
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Centrale del Late di Toring

Il latte
della Centrale

:
Parziaimente ¢
Scrematg ¥

250 m|

200 and 250 ml Cream and Milk .

Product Range: Fresh and UHT cream for kitchen use and UHT milk that
satisfy needs of families, single low consuming users a nd is ideal for
occasional consumption. Launched sept 2015
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e v I 3. THE GROUP

Per nol ka quaiith & conirale.

New products

Centrale del Latte di Toring

Il riso
della Centrale 4
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RICE DRINK

This product is the result of our technological
knowledge on UHT productions and is characterized
by an exclusive recipe:

- Rice 100% Italian.

- Vitamin B12 (helps reducing tiredness)

- Low fat content

- No added sugars (it naturally contains sugars)

- Gluten free

Target: consumers allergic to cow milk, vegetarians,
vegans and celiacs.

Launched: october 2015

Milan, STAR Conference 2016
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Per nod ba qualith & centrals.

New products
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8" 3 THE GROUP

Per nol ka quaiith & conirale.

New products

A8

Centrale del Latte di Torino
Il Latte

Parzialmente
Scremato

16 march 2016
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Per nol ka quaiith & conirale.

New products

Cured Meats

9 ?2,@) -?+ 66, ,)
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The products are packaged in packs with removable tray, ready to be served comfortably on the table.

16 march 2016 Milan, STAR Conference 2016




8 3 THEGROUP

Per nol ka quaiith & conirale.

EXPORT

CLT & C. has signed a five-year contract (2014-2018) with a leading a leading
importer and distributor in China, Hong Kong and Macao to export UHT milk.
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Per nol ka quaiith & conirale.

News on EXPORT: United Arab Emirates!

CLT & C. has signed a five-year contract (2015-2019) with a leading importer of United Arab Emirates based in
Dubai that distributes in of United Arab Emirates, Kuwait, Saudi Arabia and Oman to export UHT milk.

The importer is specialized in Organic products and has already introduced our products in some of the most
important supermarkets of the region.

16 march 2016 Milan, STAR Conference 2016



e v I 3. THE GROUP

Per nol ka quaiith & conirale.

2015 SALES BREAKDOWN(£€ 96,8 min)

By Region

1%

25%

50%

24%

m Piemonte (€ 48,2 min)

m Liguria (€ 23,6 min)
Veneto (€ 24,3 min)
Export (€ 0,937 min)

16 march 2016

By product

1%
19%

3% 43%
1%

6%

.

8%

19%
B Fresh milk (€ 40,7 min)
UHT mlik (€ 18,4 min)
Yogurt (€ 7,7 min)
Salads ready to eat(€ 5,5 min)
Soy drink (1,3 min)
® Unbottled milk and cream
Other products (€ 19,4 min)
m Export (0,937 min)

Milan, STAR Conference 2016

By distribution channel

6%

36%

m Large scale distribution (€
49,4 min)

® Traditional shop (€ 34,9 min)
Private labels (€ 6,8 min)

Altri (€ 5,8 min)

51%
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—_— 4. MARKET OVERWIEW

Per nol ka quaiith & conirale.

Source: Elaboration on CLAL data (ww.clal.it)

Spot milk average monthly prices * Trend of spot milk monthly prices *
(2012 — February 2016) (2012 — February 2016)

Price in Euro for 100 litres
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* Spot prices of milk bulk in the tank, free destination. Prices are fixed by the
Commission reporting to the Lodi Chamber of Commerce. Average between
minimum and maximum monthly spot milk price.
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Per nol ka quaiith & conirale.

4. MARKET OVERVIEW

4. FARM —RAW MILK PRICE

Source: elaboration on CLAL data(www.clal.it
Farm —raw milk monthly prices
(2012— February 2016)

$ (
% )"
ao
* )--
+#)"

B )

2:85

6 6
6 6
6 6
66
66
66
66
66
66
66
66
6

6 66
6 66
6 66
6 66
6 66
6 66
6 66
66
66
66
66
66

66

(o2 3o B @) BN©)]

6
66% &
6 % &
66% &
66% &
6% &
66% &

587

1

Price in Euro for 100 litres
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Trend of the farm —raw milk monthly average price *

(2012 — February 2016)
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1 Price established in the Region Lombardy. Given the substantial volume of milk produced, the prices
fixed in Lombardy are considered as points of reference for negotiations in other locations.

2 Price from july 2014 ro january 2015 are estimated, as they are an approximate estimation of the general
trend deduced by CLAL according to industry commercial agreements and main market news.
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e v I 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

4. Market overview: fresh milk/ ESL Iper + Super

Source: IRI Infoscan 1+S

2015 COMPETITOR ANALYSIS — MARKET SHARE VALUE

TOTAL ITALY 3.4% TOT. PIEDMONT & AOSTA VALLEY, LIGURIA, VENETO (17,9 % DEL TOETALIA)
4%
18,7%
34,5%
e 32,5% 22,6% = Gruopo CLT PIEM & VDA - LIG - VEN
v 2015: pp Market value 2015 :
€574 milion m Parmalat 103 iy
11,3%
u Granarolo
22,8%
18,7% Private Labels 16,9%
0,
m Others 18,6%
CLT vs MKT * CLT MARKET SHARE * CLT
10,0% -
0,

5,0% - __ 8% - 163% 164% 17.0% 17.8%
¥
0,0% : : —_— : 12% -
10g/0 .
5,0% - 896 -
43%) .
-10,0% - %4; 1

2011 2012 2013 2014 2015 2011 2012 2013 2014 2015

= CdL Torino Group == Mercato P+L+V
* Total market Piedmontt& Aosta Valley , Liguria e Veneto
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G 4. MARKET OVERVIEW

4. Market overview : fresh milk ESL Iper + Super

Source: IRI Infoscan 1+S

TREND OF PRIVATE LABEL SALES IN THE FRESH MILK AND ESL MARKET

' (".™M+=B5 " "t4 T A D +
59 66 . " L9 6

ITALIAN MARKET TREND AVERAGE MARKET PRICE TREND

Figure in million Euro, except percentage Figure in Euro
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Per nol ka quaiith & conirale.

L &-10)&, % 1 %

2015 COMPETITOR ANALYSIS — MARKET SHARE VALUE

TOTAL ITALY TOT. PIEDMONT & AOSTA VALLEY, LIGURIA, VENETO (18,3 % OF TOT*TALY)
89
* 1& D6 E*&;36
v & % mA) " b 5
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* Total market Piedmont & Aosta Valley, LiguriaeV  eneto
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e v I 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

, -& - % 1 %

Source: IRI Infoscan 1+S

2015 COMPETITORS ANALYSIS — MARKET SHARE VALUE

TOTAL ITALY TOT. PIEDMONT & AOSTA VALLEY, LIGURIA, VENETO (21,8 % OF TOT*TALY)
89
859 mA)
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* Total market Piedmont & Aosta Valley, Liguriae V. eneto
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—_— 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

4. Il mercato

2015 - JANUARY / FEBRUARY 2016 MARKET TREND

In 2015 fresh milk/ESL, UHT milk and yogurt sales in Ipers + Super channel were in decrease vs 2014 (-0.9%).
january 2016 sales still in decrease (-2.0%).

Tot. Italy Tot. Piedmont & VdA, Liguria e Veneto
jan 2016 jan 2016

Total Fresh milk + ESL -5,90% -5,40% -6,60% -5,10%
Total UHT Milk -4,70% -3,40% -4,80% -4,80%
Total Yogurt 2,90% 0,50% 1,60% 1,50%
Total Iper + Super -1,70% -2,20% -2,10% -2,00%
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e v I 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

4. Market overview

2015 MAJOR MARKETING INITIATIVES

The Group always supported its strong positioning Se e buono

in regional markets with high marketing and ha iltappo rosso.
communication investments.

MARKET INVESTMENTS

€ 2,7 milion
(2,7% of sales 2014)

€ 3,6 milioni
(3,7% of sales 2015)
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e v I 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

4. Market overview

2015 MAJOR MARKETING INITIATIVE

- 5 [ o Si vede che @ buono.
Di che |
=z

Fresche e buone

y S
| b\ come un bicchiere di latte.

L e, W

Da oftre 50 anni. Tapporosso & sinonimo di qualita. V
W nostro latte & sano, mutriente, buono. E soprattutto, /

worentito dalla Centrale del Latte di Torino.

/ Centrale
del latte n - i
Vicenza 2 Centrale del Latte di Torino

Seguici su
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e v I 4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

&

4. Market overview

2015 MAJOR MARKETING INITIATIVE

'FHC CHINA =
2015,

11-13 NOVEMBER 2015

SHANGHAI NEW INTERNATIONAL EXPO CENTRE (SNIEC), CHINA

I

10 TRADE ‘-l'_p".‘:-
IN OME

ﬁ%a TASTE THE FUTURE €] || )

COLOGNE 10.-14.10.2015

TUTTOFOOD

Participation with company stand

MILANC WORLD FOOD EXHIBITION

FIERA MILANO MAY 3 - 6 MAGGIO 2015

Participation with company stand

s | =RPO

COCOA & CHOCOLATE MILANO 2015
Tecnic sponsor

16 march 2016

v rmet

EXPOFORUM | HORE

Participation with company stand

Turin, Lingotto Fiere 22 - 24 novembre 2016

GELATERIA

Participation with company stand

015

Participation with

2

g M— company stand

The Asian F|:||:||:| Morketplace
E
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4. MARKET OVERVIEW

Per nol ka quaiith & conirale.

4. Market overview

2015 MAJOR MARKETING INITIATIVE

Lo street-food

= B

INGEGNO ITALIANO

0y
Cuki »amre [

sabato 21 giugno ) SBRLETT) Giremai wecorroucar o=
La passeqgiata pil sfiziosa che c’é... o g
alla scoperta di 20 posti extradolci! o B Ef .QE%?-}_‘E ﬁ
|E GANRERORiSs

0w L
oloso di 1°°

La Citta del Gusto di Torino propone un percorso alla scoperta Un@.\lm ltalia a Tavola
del lato dolce della citta: a piedi o in bici, in cerca
delle migliori gelaterie e pasticcerie artigianali.

Assaggi per tutti e premi a chi completa per primo le tappe.

Iscrizioni: on-line sul sito www.gamberorosso.it, alla pagina Citta del Gusto Torino, sezione
Eventi Food; oppure via e-mail; toris i it (entro il 20 giugno).
Quota di partecipazione: 10 €; sconto di 5 € per i lettori “La Stampa” e gli abbonati [TO] BIKE.

Programma: ritrovo dalle 8.30 alle 11.00 presso la Citta del Gusto di Torino, c.so Stati Uniti 18/A.
Partenza ore 11.30. Arrivo entro le 18.00 in corso Regina Margherita 371, sede Turin Marathon,
premiazioni & buffet.

Informazioni: www gamberorosso.it; lorino@cittadelgusto it; tel 0114546594 [ | |

Salone Internazionale del Libro — Torino

GAIREROROSS) :‘l‘[:oﬂ 6:5"5 LA STAMPA ,L",}}W % [ 2 e
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Per nol ka quaiith & conirale.

4. Market overview

2015 MAJOR MARKETING INITIATIVE - Odilla

04" 1% H3 + 6

Participation with company stand

Odilla has been invited to story telling and show cooki ng

16 march 2016 Milan, STAR Conference 2016
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5. Financials 2015



5. FINANCIALS 2015

5. Financials 2015

Figures in thousand Euro
With intercompany
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5. Financials 2015

5. FINANCIALS

* +$ + * $ *
23 34 23 35

" 66
6 7:27 89 A44: 89

" % 6 & 9 % & 9
74+ " % & 96 % 6& 9
P ,x! % 6 & 9 % & 66

r r r

% /:.:20 3:89 /:.540 3:859
Ton *llll % & 9 % & 9

Figure in thousand Euro

2015 Dividend payout
Euro 0.06 for share.
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CONSOLI DATED BALANCE SH EET Figure in thousand Euro
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EBITDA and EBIT MARGINS
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6. Share price



6. MARKET SHARE

SHARE PRlCE TREND 2015 _ 2016 YTD :&u&:rg?rzsglgalianaS.p.A. Figure in Euro



6. SHARE PRICE

SHARE PRICE TREND 2014 - 2015 YTD

Source: Borsa Italiana S.p.A. Figure in Euro at 4 march 2016
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INDIRIZZ] E PERSONE DI RIFERIMENTO Via Filadelfia, 220 — 10137 Torino

www.centralelatte.torino.it

The Group

o . . Tel. +39 011 3240215
LUIgI Luzzati Chairman Fax. +39 011 3240297
Riccardo Pozzoli Vice Chairman and CEO vaudagnotti@centralelatte.torino.it
Vittorio Vaudagnotti Chief Financial Officer edoardo.pozzoli@centralelatte.torino.it
Edoardo Pozzoli Corporate Director and Investo  r Relator

Lo Specialist

Largo Mattioli 3, Milano

Analista Marta Caprini

Tel. +39 02 87949812

Fax +39 02 87943840
marta.caprini@intesasanpaolo.com




